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Two dimensions to consider when buying someone a gift: thoughtfulness and desirability. Images from https://pixabay.com/
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$ Z HOUHH. MGILWDQL PFSURYHWHTXDR MR UHDA RVKL EHE HHQJL MUDQG UHAL 8§ BME\ L @HDL @
IHHD QVR FRQQHAN R ERQGL @ DQGFRP P L RVHOWS SRRUD UHFHL MG JL \IWFDQ GRWHRSSRL MV

7KL WDVEHQWKRZ QE\ LWVHOUKK $ WG DINHG SHRSGIR GAVALL BL @GHEL DM_XIDA RL Q
ZKL KWH KDG U MG DJL W7 HQ SHRSGI UHSRUMG J L W WDWZ HONHOHG WH UHDW RWKL S7Z RSHRS®H
DRAMD® HOGHE WHUHDW RWKL SIVWMIWHJIL W

-

The thought doesn’t count as much as you think. Gift givers tend to overestimate how well unsolicited gifts will be recieved.

+ RZ P XFK GRHV VKH WKKRXJKWFRXQW

5 HM-DLRK DOR \KRZ V SHRSGIWQG VR RYHHWP DIMWH. DEL LOWR G FH.QZ KDADUHAL § EWZ L@D N DQG
WHHRHZ KDL WZ L @bDG VR DVWHIWHL QR WHUHDW RWKL S

$ VIXG DVNHG LHVSROGHOWWR WL & EDANVR H. KMUWH. BZ QZ H3GL QRUDZ H3AL QWRZ KL R WH
ZHHDIXHW* L\WHL 8§ BWZ HHDWHG VR IDMKRZ DSSUHL I MWH Z HHR! JL\WH. KiAUQ WG RQWH
JLWHIL WA RUQRW* XHWVZ HHDWNHG VR HM FDMKRZ Z HDMH. WRXIKWIL\WZ HHUHH. MG

* L\WHL 8 BWWARQI® SUHHIHG JLWRQWH. @ W+ RZ HYHJ JLWIL MYWQGHG VR Z LIRQI® DAXP H
XQRD EMBILW WRHQRARQWHUIL WA Z RX@ EHFRQVL BLHG P RIHWRXIKWXCDQG FROL. ELDME\
WH. U @AQGHS UL § BWWDQZ DVWHFDWH

* L\NIL MV DOR WQG R RYHHM FDMWDAP RIHH SHM. MIL\WZ L@EHUHH. MGDVEH. QP RH
WRXIKWKO 9B WLV RXWIL\WHAL & EWDSSUHAL IMH SHM. MDQGL € SHOL MILWM. LD |, Q
U-DDWMWH DRXDED | HHOFBRVHIR WRHZ KR IL MPRQYHOL BWILW \VIXFK DVDJL WAHA/LL BAWVR DQHDLE\
RUGL QU UHWEXUDQALDAHIWKDQ D GL MIQWKSVAD®! UHAEXUDQW
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. KDADERXWL RS0 JL ¥ QFDWK!

$IWUDOWHUHA § WFDQEX\ H DA Z KDWKH P RMGHVL F 9XWDWK L VFRQM BLHS XQWRXIKWKO
EHDXVHL WATXL BV QR H1RUADQG VHP VR SXWD CRMUYDXHRQWHUHDW RWKL S

, Q&KL EMHFXEMUHV FDK L VL MQL @ UHS HQYHRSHVR GHRP P RGL\ WHP RQH B\ @ MD@® HYHBSL @
L W@MW P ERCR JRRGOFN , | \ RXTHIRL QVRJIL MADK WL QDERXWER. QL WHDW MD XK DV
WURXIK FOVHURL OP LRUL QRP HRWHUZ D WDASHIRQDD MVL WKL Z LOKRZ DGHIUHHP RH
WRXIKWX@HW

7 KHFRVHMDOM QDWW MR FOWK L WHILWADUG 7 KHP DL GEHOH L WW(DAL WATXL B/AVRP HHIRUADQG
D@z VVRP HWRXIKWX@HW L AKHWHBPRWN RR ZKL k JLWADUG VR SXURKDWH 1 HYHIWHBW WHURVHDURK
VXIIHVWVWHILWADLG L YR WAQ UHDRKHG | RUDY D OVWALRVRUV

5HDGP RUH 1 R SUHVHQW SGDWH KRZ JLIWFDUGV LOQLDW FKLABUHQ LOVR VKH Z RUTS RI
FUHGLW

7KHEHV UWRI D@

, ' \RX Z DQWR KDYHD Z UDSSHG J L WKQGHUWH &KUL W7 DV \WHH DQG KDYHIWEHHQ W SHG R RQH DR
ZKDMHUHAL § W DOW JRIRUVRP HML @ SUDRW BXYZ L KAD SHAVRQDQD MG VRXHK |, |\ RX UHDX@ DLH
VWWKIIQ @ WHQ DWRXIKWKCFDUG VRIRKHUZ LKAD 1 ®f L BILWDUG L VO HRSW R

YXVWMHP L QENHZ D, ILRP WHSW FKRBI\ R JL\WIL I @ UVFDURK L WDAL |\ RXUJRDCL VR VAHIWHD
\ RXULHDW RWKL & L KUMHUHAL § BWJIL MWHP DQH SHL BFH

$ VMG DWNHG SHRSBIVRIL MDI UL BGH. KUDP DML D RUPH SH.L W D JLWYDOXHS DV

0 DML DILWL EXGHGWL QVVXFK DVFRML @ ( [ SHL BW DILWL EXGHEWL QVVXFK DVP RYL H

W RHV 5 HAL § BWR WHH SH.L W DILW\KRZ H3 DVWRQIHUL PSLRYHP HOAL QHDW RVKL SIHIW
WDQUHL § BWR WHP DML DLW

7KHP RWBUHL RVJILW RX FDQJL MD@RYHS ROH WRXIK L \ZAMDED TXL MYL FS®! TXDRWW FH , QD
WYG L@ROLQ  SHRS®I P RIHKDSSL &WZ DVUHSRUMSGIURP 1DP L\CDQG WHD I RVH SHL BV
WDQIURP HYHIWZ KHHVSHOGEL. QP RQH DQGUHRHL I QJL\WZ DVWHIRFXV

6RWL &KU W Dv JWLE DG @ WM. '3RZ Q DQG KDYHD FRQYHIDW R * HANRNQRZ HORK RMHU |, 1| GRCH
ZHORRP HOH W&KU W DV \ RXYOERW NORZ H A Z KDAJL WR JHAHDFK RIHU
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